
Secrets to Successful Brand Building   
 

 
 

 

Is there really a secret to building a successful brand?  Camp
more proof?  It’s one thing to build a brand on paper, but qui
takes time, patience, hard work, and a desire from every mem
your promise. Here are the top 5 secrets to building a brand 
 
1.  Engage your customers every chance you get.  It’s th
how your company can help them, and how you should be co
problems as opportunities. After all, a huge percentage of Ca
an issue – they just quietly go away and hire/buy elsewhere.
 
2.  Create a clear brand message that’s relevant to you
should be able to quickly communicate what you do and why
test.  Gather ALL your marketing materials together (includin
same message?   
  
3.  Be consistent in words and deeds. Your brand absolut
your customer’s mind - so she won’t think twice about doing 
you to others.  Thank your customers for their business at lea
 
4.  Be ferociously protective of your brand. Building a br
tarnished one.  Protect the integrity of your brand with consis
leadership. The makers of Tylenol would be out of business to
response to protect public safety back in the 80’s.  
  
5.  Get your brand out there.  Tactics such as networking, 
promotional products are effective ways to increase your bran
want to work with.  Don’t forget about the subtle brand build
use of uniforms and other logoed apparel, branded conferenc
jewellery!   
  
Never underestimate the power of a brand!  The easiest way 
start!   
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